
SMOKE-FREE ATLANTA
CASE STUDY

HOW ORGANIC SOCIAL MEDIA AND 
EXPERIENTIAL ACTIVATION HELPED A NATIONAL 

NON-PROFIT ENGAGE ITS LOCAL AUDIENCE.

AlvaOdessa offers integrated solutions for non-profits looking to increase engagement and reach on social 

media and in their communities. We work with small and large organizations across sectors and causes. 

Here’s how we helped Smoke-free Atlanta increase engagement and generate awareness for their smoke-free 

workplaces initiative in Atlanta, GA.



THE GOALS
I. Raise Awareness of Smoke-free Atlanta Campaign
II. Generate Interest and Petition Signatures

For many non-profits, growing their audience - and 
empowering them to engage in their campaigns - is a 
difficult task. 

But it’s a real need for non-profits today. By increasing 
their reach, they can increase volunteerism, donations 
and participation, leading to stellar results and improved 
outcomes in the communities they serve.

Audience engagement seems complex, but you can 
solve this issue by rethinking how you approach your 
communication channels. So, by communicating 
consistently through all channels, you can build a powerful 
audience to push your campaign to the next level. 

Here’s how we helped the public health campaign Smoke-
free Atlanta do just that. 

TOP SMOKE-FREE ATLANTA
COMMUNICATION OBSTACLES

ABOUT THE CAMPAIGN

Smoke-free Atlanta is a public health awareness campaign 
funded by the American Nonsmokers’ Rights Foundation 
and the American Cancer Society Cancer Action Network. 
The goal of the campaign is to raise awareness about the 
dangers of secondhand smoke in work environments with 
the ultimate goal to influence comprehensive smoke-free 
legislation in Atlanta.



Atlanta is a melting pot of cultures, making it  ripe 
for unique and aggressive engagement techniques. 
So, AlvaOdessa developed the Smoke-free Atlanta 
Mobile Experience, a local social media and experiential 
marketing campaign focused on reaching the key 
demographic where they live, work, and play. The 
campaign deployed a branded mobile unit and six brand 
ambassadors to popular events and locations throughout 
the city where the target demographic was known to 
frequent. The mobile tour gave the audience a fun way 
to engage the campaign while also capturing visual and 
sound bites for social media. 

This strategy was coupled with a consistent social media 
presence to engage the new followers in education about 
the importance of the public health campaign. 

Activities:

Smoke-free Atlanta Tent and Selfie Station - Our team 
customized an activation station to engage the target 
audience. The footprint included branded swag items such 
as dad hats, t-shirts and backpacks and featured a Smoke-
free Atlanta selfie station.

Custom Cupcakes and Mocktails - Each event featured 
custom cupcakes and mocktails created for the campaign 
by local event professionals. These were distributed from 
the branded mobile unit at each event as a way to invite 
the target audience into the activation area.



THE IMAGERY



ATLANTA, IT’S TIME TO

RAISE
THE BAR

Atlanta is a first class city in nearly every 
category—except in protecting everyone from 
the dangers of exposure to secondhand smoke.

The bartender at your favorite speakeasy and 
the barista at your go-to airport coffee shop are 
among the thousands of people in Atlanta who 
have to choose between their health and a 
paycheck every day.

Everyone in Atlanta has the right to breathe 
smoke-free air, and it’s time for Atlanta to raise 
the bar by ensuring everyone can breathe 
smoke-free air at work.

Learn how you can help at smokefreeatl.org.

smokefreeatl.org
@smokefree_ATL


